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SYNOPSIS   
 
What can be done by agri-businesses to engage with rural women more? To market to women, 
to buy from women, to trade with women? What changes do businesses need to make to 
achieve this? And what increase in business would result from these changes?  
 
Although there has been progress in rural Southeast Asia, differences still exist between men and 
women due to gender. FAO reports that whilst women and men are broadly equally active in 
agriculture (except for Indonesia and the Philippines), women still lag far behind men in agricultural 
holding, with the female share at 13%. Women also have less access to fertiliser and machinery than 
men and are 14% less likely to own a mobile phone than men in Asia-Pacific. Compared to their male 
counterparts, women are systematically paid less and are more likely to find themselves in vulnerable 
employment with low wages, no formal contracts or labour rights and minimal social protection. In 
2015, the gender pay gap in the region reached 20 per cent. 
 
The gains from closing the gender gap would be considerable. UNESCAP recently stated that “annual 
global output could be boosted by $28.4 trillion by 2025 through increasing women’s participation in 
the economy. Similarly, closing gender gaps in hours worked, participation and productivity could 
result in GDP gains of up to 48 per cent in South Asia and 30 per cent in East and Southeast Asia 
(excluding China) by 2025.” The OECD has shown the link between agricultural productivity and 
gender inequality: countries with lower levels of gender inequality tend to achieve higher average 
cereal yields. 
 
At the March 2017 RBF, Grow Asia held a roundtable to raise awareness on women in agriculture. 
Participants proposed thirty specific actions in seven areas covering the exchange of best practice, 
gender mapping of value chains, enterprise skills, access to finance, policy influence and marketing. 
This roundtable will further explore how businesses can create more opportunities for women in 
agriculture. 
 



 
KEY QUESTIONS FOR DISCUSSION  
 

1. How are rural women involved in decisions to buy or sell? And what does this mean for 
businesses? 

 
2. How do agribusinesses market business opportunities specifically to women? 

 
3. What changes do agribusinesses need to make to brands or marketing strategies to reach 

more women? 
 

4. Is the women-market a blind-spot for agribusinesses? 
 

 
Speakers are also asked to bear in mind the core themes of the RBF for discussion: 
 

1. Scaling Up: How can we scale up the successful initiatives? 
 

2. Role of Stakeholders: What is the role of the government, businesses and civil society in 
scaling up these initiatives? 

 
 
FORMAT   
 
(5 mins) Introduction by Julian Peach, Director, Knowledge & Business Innovation, Grow Asia 
 
(20 mins) Ibu Shinta Widjaja Kamdani, CEO of Sintesa Group will present her experience and view 
of the importance for business of creating more opportunities for women as producers, consumers, 
processors, traders and business intermediaries. 
 
(75 mins) Identified speakers will be asked to share their thoughts and experiences prior to opening 
the conversation to the floor for further discussion. 
 
(5 mins) Conclusions by Julian Peach 
 

 


