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Workshop Summary

Businesses, consumers and society at large 
have realised that to achieve the sustainable 
future we want, we need to rethink how our 
economies are structured and operate. The 
transition from a linear to a circular economy 
to move away from the current take-make-
waste consumption and production model is 
needed to ensure a sustainable future. The 
demand for technologically led innovations 
to address the global waste challenge will 
need human capital, capacity building and 
financing, leading to job creation across the 
globe. 

The Responsible Business Forum (RBF), held 
on 18th – 19th November 2019 will address the the 
global waste challenge and provide an opportunity 
to catalyse the transition to a circular economy. First, 
however, there must be a better understanding of 
how different sectors frame this opportunity and 
what barriers currently exist within the industry. 

On 29th October, a small group of RBF stakeholders, 
including representatives from private sector, NGOs, 
SMEs and universities, came together to articulate 
opportunities and challenges they perceived as most 
critical in achieving circularity in their sector by 2030. 
The stakeholders represented the following industry 
groups: Buildings, energy & infrastructure; Food & 
agriculture; Fast moving consumer goods; and Technology 
& communications. 

Participants were tasked with defining the top three 
opportunities or ideas with the highest potential to 
improve circularity within their industry, as well as 
agreeing on the top three barriers to achieving circularity. 

Discussions unfelled three issues that appear to cut 
across all sectors as both opportunities and challenges; 

1. Changing consumer behaviour
2. Policy coordination to build a circular economy 

enabling environment
3. Circular principles to be embedded in the design 

and R&D stage

At the Responsible Business Forum ‘Circularity 2030’, 
the opportunities and challenges listed here will be used to 
design the ‘Circular Development Goals’ for each sector. 
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CITIES: BUILDINGS, ENERGY & INFRASTRUCTURE

Opportunities

Access to credit:
Smart and coordinated allocation of funds into circular 
initiatives, leveraging off learnings from green financing.

Raising Awareness:
Raise awareness of circularity needs amongst consumers 
and suppliers to improve understanding of sustainability. 

Smart Policy: 
Implement coordinated policies that consider incentives 
and tax, penalties for non-compliance & ambitious targets. 

Challenges

Lack of the right incentives: 
Need a business case to facilitate the development of a 
new solution that can be a source of credit. 

Narrow ambition:
Be bold and holistic. 

Lack of collaboration and action:
Stakeholders need to be critical, bold, engaged and 
openminded to encourage experimentation to come up 
with innovative solutions. 

Workshop Summary

FOOD AND AGRICULTURE

Opportunities

Supply Chains:
Redesign supply chains including packaging for post-
consumer waste.

Pre-competitive Innovation: 
Quicker pilots to scale and enhance pre-competitive 
innovation.

Policy cohesiveness:
Better policy and funding coordination can increase 
efficiency and ability to implement solutions.

Challenges

Consumer behaviour:
Addressing the ‘throw-away’ culture.

Supply chains:
Fragmentation in the supply chains which leads to lack of 
transparency and traceability.

Lacking coordination:
Players are lacking coordination so policy is not linked 
with needs of stakeholder groups.
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FAST MOVING CONSUMER GOODS

Opportunities

Design:
Rethinking a product from the design stage to meet 
circular objectives. For example, increase recyclability.

Incentives:
Incentivised return of goods, packaging which will turn 
change approach to marketing and business model.

Upcycling:
Using the ‘offcuts’ to create a high value item which can 
bring further revenue for company while reducing waste.
 

Challenges

Procurement:
Companies procurement process makes sourcing 
sustainable raw materials difficult.

Recycling:
The recycling systems are broadly fractured and lacking 
infrastructure.

Consumers:
Changing behaviour of consumers who may be prioritising 
convenience over sustainability. 

TECHNOLOGY & COMMUNICATIONS

Opportunities

Second life market:
Co-sharing of second life products with established 
brands. Will rely on changing consumer habit and 
education.

Tax / subsidies: 
Potential to subsidise and create other market incentives 
for circular designs and business models.

Traceability:
Build traceable supply chains upstream and downstream 
through data

Challenges

Market demand:
Consumers are not currently demanding the second-life 
marketplace as current generation is interested in new 
technologies that are constantly evolving.

Trans-boundaries: 
The market for ‘waste’ may be across international 
borders which creates further cost and traceability issues.
 
Resistance to change:
As a culture, there is comfort in using plastic packaging 
at both a business and consumer level due to hygiene and 
safety. 
 



Responsible Business Forum 
on Sustainable Development

Singapore
18 & 19 November 2019


